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ACTIVISTS Geiting the Corporation Involved in Politics—-Legally, K- 


the Radicais Are Coming: Are You Ready? W. Braznell Jr., Burton, February 
December Lobbying Legislation—It Couid Affect You, J.A. Morrissey, 
March 


Washington Focus, A.M. Hattal (monthly column) 


ADVERTISING 
AT&T: First with Corporate Ads, N.L. Griese, November 
Controversy in the Third World, S.M. Barnet Jr., November ’ GRAPHICS 


The Cost of Institutional Ads, November Client-Designer Relationships, A. Balkind, September 


Dangers of Advocacy Advertising, S.P. Sethi, November How to Avoid ‘Look-Alike’ identity Symbols, J. Diefendach, 
in Detense of Advertising, R. Brack Jr., March (Controversy June 
cclumn) 


The Image and the Logo, T.S. O°Connor and 8. Render, June 
Organizing for Controversy, S.M. Barnet Jr., November Why PR Firms Are Visually Shy, E. Morrill, June 

PR and Institutional Advertising, November 

TV and Corporate Advertising, R.O. Rice, November 

View from the Top, W. Sachs and J. Chasin, November INTERNATIONAL 

Watch Those Sacrilegious Ads, H. Dundas, November The Global Image Makers, D.H. Blake and V. Toros, June 
IPRA: PR ona Global Scale, June 


AUDIOVISUAL 


Public Relations on Film, P. Murphy, September; M.J. LEGAL 
McCurdy, November (column) Lobbying Legisiation—it Could Affect You, J.A. Morrissey, 
TV Film Handouts Can Work, D. Phelan, January . March 


You Could Get into Legai Hot Water, M.J. Simon, two-part 


article, May/June 
COMMUNICATIONS 


Scale, Scarcity and Skepticism, 8.W. Roper, January 
MEDIA/PRESS RELATIONS 
Back to Basics, C.C. Vance, November (Controversy column) 


CONSUMERISM Even Doc Adams Reads the Dodge City Globe, K.D. Tucker, 
Consumerism Update, E. Fraser (monthly column) December 
is Consumerism Waning? T.B. Mechling, November New Media (monthly column) 
Press Officer's Terrible Secrets, R.M. Detwiler, August 
Truth in Packaging—For News, J.M. Baar, August 
EMERGENCY/DISASTER 


Disaster PR: Time for Teamwork, R.H. Blair Jr., May 
METRIC 


Metrication—it’s Aimost Here, J. Snyder, August 
ENVIRONMENT 


Environment/ Energy, E.L. Jaffee, J. Paluszek (column) 
MINORITIES 


How to Communicate with Minorities, J.B. Strenski, July 
ETHICS 


America’s Most Pressing Dilemma, J.D. Klein, August 
NON-PROFIT 


Non-Profit Public Relations, D. Bates, August 
FINANCIAL 


Annual Report Scoreboard, September i 
Corporate Reporting in a Changing Environment, M. Brown, PROBLEM SOLVING 


April Better Probiem Solving Is Possible, L. Snyder, March 
The Disclosure Study—What Is It? A.A. Sommer Jr., April 


Is It an Exercise in Self-Love? (annual reports), J.D. Bogart, 


September PROGRAM PLANNING/WRITING 
It's What's Up Front That Counts, M. Miller and F. Pagani, How to Write the PR Program, J. Nowling, July 
September Seven Steps to Program Planning, R. Dilenschneider, { 
; The Lost Shareholder, C. Frederickson, April November 


Positioning: Will It Heip Investor Relations? S. Marshall, April 
Securities Law and Corporate Disclosure, J. Gillis, April 


The Smalier Company Struggles for Capital, T. Baron, April PRSA 7 
Tough Raiders Play Tender Games, R.M. Karen, September Improving the Breed, W. Seifert, May 
Your New Quarterly Report, H.Z. Robbins, April PRSA: Rich Heritage; Dynamic Futwre, J. Rockey, February 

Spirited Give and Take on the Vital Issues (PRSA Conference), 

January 

The World of Mankind, A. Isamov, C.J. Grayson, R. Reveille, 
GOVERNMENT/POLITICS/LOBBYING N. Cousins (Conference speeches), October 
The Candidates: How Do They Shape Up? R. Harlow, April The World of Tomorrow, J.W. Hill, October 

_ Employee Political Involvement, F.K. Quigley, August A World-Wide Profession, J.C. Bateman, October 

The FTC and Image Advertising, T. Partin, July The World of the Word, A. Heiskell, October 
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PUBLIC OPINION 

Charting the Publics’ Moods, F. Skelly, November 

Public Opinion: Do We Understand Its Function? G. 
Hammond. July 


PUBLIC RELATIONS 

Case History Public Relations, R.A. Fisher and W.H. Walker, 
August 

_ Counseling Fees: How They Work, A.M. Franco, August 

Lincoln: Master Persuader, C. Burger, February 

On the Practicality of Theory, 8. Spencer, May 

One Man's Faith in Professionalism (Profile: J. Carroll 
Bateman), January 

Organizing for Your New Responsibility, W.H. Chase, May 

Public Relations: Past, Present and Future, E.L. Bernays, 
December 

What About the State of the Art? A.H. Center, January 

What PR Professionals Are Thinking These Days (Time 
survey), January 

Where Good PR Begins, C.S. Steinberg, September 

Your Long-Range Planning Role, J.D. Bogart, September 


RECREATION/SPORTS 

Amateur Boxing: Is It for You? S.H. Acunto, March 
How to Reach the Outdoor Writer, W.L. Prentiss, March 
The Sports Publicist: Who Ils He? W.G. Kelley, March 


RESEARCH 
Uses of Research in Public Relations, R. Van Riper, February 


. SOCIOLOGY 


The Revolution of Declining Expectations, |. Kristol, January 

Strategies for Planned Change, G. Zaltman, February 

When Your Personal Values Are Under Pressure, P.N. 
Yivisaker, January 


SPEAKING/SPEECH WRITING 

Going to Communicate? Try Speaking! C.H. Terzian, May 

Don't Tense Up! Being a Panelist Can Be Fun, R. Bremer, 
December 

9 Out of 10 Questions Don't Need an Answer, P. Edwards, 
July 


SPECIAL EVENTS 

The Bell Labs Experience (anniversary), 0. Raymond, 
February 

Bicentennial: Not Too Late to Get Involved, February 

Eaton Rings the Bell (Bicentennial project), December 

The Picnic That Ran Itself, HH. Goff, December 

Search for Originality (centennial), R. Avery, F. Bigger and R. 
Moore, February 


WOMEN IN PUBLIC RELATIONS 
Pour No More? P. Werka, December, (Controvefsy column) 


BOOK REVIEWS FROM “THE PROFESSIONAL READER” 

The American Woman's Gazetteer, L. Sherr and J. Kazickas, 
September 

A Civil Tongue, E. Newman, December 

Communications and Public Opinion, R.O. Carlson, March 

Cornpeting for Capital: A Financial Relations Approach, B.W. 
Marcus, April 

The Creation of Consent, C.S. Steinberg, December 

Critical issues in Public Relations, Hill and Knowlton, 
November 

Decline of the Global Village: How Specialization Is Hanging 
the Mass Media, J. Grunig, November 

Ecological Fantasies: Death from Falling Watermeions, C.A. 
Adler, March 

The Ethical Basis of Economic Freedom, 1. Hill, July 

An <valuation of the Body of Knowledge in Public Relations, 
J.£. Grunig and R.H. Hickson, January 

Guide to Successful Fund-Raising for Authentic Charitable 
Purposes, P.B. Taylor, September 

Investigative Reporting, D. Anderson and P. Benjamin, 
December 

Managerial Problem Solving, C.J. Margerison, February 

Professional Guide to Successful Meetings, C. Finkel, 
December 

Public Relations in Local Government, W.H. Gilbert, August 

Public Welfare Systems, J.W. LaPatra, November 

The Publicity Process, D.L. Lendt, November 

The Rape of the American Worker, J.J. Parker, October 

Selling Uncle Sam, G.L. Harris, June 

This Is PR: The Realities of Public Relations, 0D. Newsom and 
A. Scott, July 

What's Right with America, 0D. Bohmbach, October 


On’ our campus, these releases are 
posted on many departmental bulletin 
boards in various buildings around the 
campus. You may wind up with a 
greater on-campus circulation than that 
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to media contacts, but the expense is 
justified because those on campus know 
first what is happening. 


8. Be prepared to operate off campus. 
Have some emergency provision that 
will guarantee you can function and 
remain in control of the news. 


Make an inspection now. Check your 
communications chain and find the 
weak links. Try adding some of these 
suggestions to your existing public 
relations program and you'll find that 
communications and morale improve on 
your campus, and equally important, 
you'll be prepared for disaster. 
However, don’t forget, the public 
relations officer is the strongest link in 
the communications chain. You should 
be the official spokesman for the college 
and must be kept informed of every 
development on campus. You must be 


privy to all meetings and have access to 
every administrative officer without 
delay. Then, and only then, can your 
college administration communicate. 


Dr. Wilkens, APR, is associate professor of 
marketing, Shippensburg State College, 

Shippensourg, PA, where he formerly served 
as public relations director. 
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